Garrett Leight
Launches
Eco-Friendly Line

Garrett Leight ia get ting Into the
sustanability game.

For spring 2022, the evevwsar brand is
launching its first eco frlendy collection
of sungiasses and optical framea The
collectionuses M49, a sustanabie eco
ocetate that 18 bio base d and biode grodab le
and is created by combining cellulose
ocetate and a plasticizer of vegetable ongin
It pr oduces 60 percent less carbon dioxide
than tradtional plastics ond consumes
53 parcent leas energy than industry
standar ds, the company said By utilizing
these moatly composed mater ids from

1 Permim x Tacidy
son Dam
sunglisses in wyd.
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renewable sources, the brand is imiting its

use of fossl fuels and reducing emissions of

greenhouse gosses

The eco-atyies include the Ruskin and
the Cariton in opticaland sun options, dong
wilth the Cor rall, Woodawn and Naples,
whichare being made avalable in o variety
of new colors, In optical

Accompanying the frames s a cleaning
cloth made from B0 percent plastic botties,
acase made from animal-free eco-sueds,
and a case wrapper mads fromFSC
cer tified recyde d paper

Garrett Leight, founder and chiefl
@xecutive officer, sad For over adecade.
California has been a huge influence on
the brand and our love for It extends to the
planet we share. We are, by dafinition, siow
fashion, but we recognize there'smore we
can do and were ready 1o level up.

Barton Perrein x
Tecdly Worranson
Domino Sunglisses

sunglass es in Tk Betc

Inaddiion 1o the eco-friendy alyies, the
full spring collectionwill include Dimmick,
Broadway, Pdoma M Ellkgrove, Oakwood,
Harbor, Holly, a8 well a8 new colonwa ys
of bestaelling styles Wilson, Brocks X,
Hampton X, Clark and Clune.
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Barton Perreira,
Teddy Vonranson
In Sunglass Collab

Barton Per reira work s with the finest
eyewea manufocturers and leadng
artisanain Japan, who combine centuries
old techniques with Mo dem techndlo gy.

Bll Barton and Patty Perreira - 1o
el kno v eyewecr Industry figures who
tounded the brand in 2007 —have brought
their iInnovative designsa 1© some of fashion's
beatknown labels Perreira has worked
withbranda suchas Vera Wang, Prada Miu
Mu, Paul Smithand, for more than 38 years,
Otiver Pecples. Barton began his career
as an oplicion, leaming the ntricocies of
the industry, which led to his post as chief
exacutiveof ficer of Oliver Pe oplea, where he
Is.creditad with driving growith bafore moving
on to found Bar ton Perreira

The brand's frames are not mass:
produced and are released in limited
quantities.

The duo has collaborated to create
notatle collections for the ktest James
Baond film, No Time to Die,” as well as for Fear
of God, which is designed by Jerry Lorenzo.
They can now add American deaignes
Teddy Vonranaon 10 their lineup with a néw
Interpretationof the Domino frame.

Rrst shown at Vorvanson's spring 2022
presentationin September, the Domino
sungloss frame is bold rectan guiar and
comesin five color ways. matte black, black
hom, royal, vory and Tokyo lortaise.

I gravitated to the Domino frame right
away a8 It s a tima e ss Amancan style with
amodem edge: akey charactenstic of the
TVRman"sad Vonranson

The sun styie wil be avalable withnoir and
espresso colored lenses with antireflective
coating and includes Bar 1on Perr eiras
sgnature Joponese acetate fniehes.

“The Teddy Vonranson brand regr esents
true modem Amencan classics, and our
Domino frame is just that, making it the
per fect atyle for our collaboration,” said
Perreira. “ T ddy hasa unique abiity 1o draw
Inspiration fromthe best attributes of both
the East and West Coasts and apply them
1o his pleces.

The limited-edition style willinclude
collectible Barton Perreira x Teddy
Vorw anson packaging, Priced ot $498, the
collabor ation willlaunchexdusively on
BartonPen sira.comand TeddyVonranson.
com beginning Tussday, and is avaliable now
at Barton Peer sira’s retall stores.
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Facetasm, Incotex

Link for Capsule

Incotéx, part of the Slowear stabie of
brands, is tying up with cult streetwear
lated Facetasm for a capaule callection
reissuing tha Nalian premium pant
maker's very frat collection, "Red” which
made its debut in 2007,

Marking the first time the company
has ventured into read y- 1o wear
categories other than pants, the copsule
Inciudes T-ahirts, tops and oversized
jockets. it wos orchestrated by premium
Londonbosed shove oom Tomo mow Lid
and Ia cover ing the fall 2022 and spring
2023 seqsons. Thefirst drop Is siated for
September

Marking a departure from incotex's
signature laden osathetics, the
caollection I injected with the Jopanese
streel brands cool Iwist, via checkered
and chevron pat tema and pastel hues,
Inciuding turquoise and wo ricwedar
Inflected sihousttes.

“The collaboration was designed
with the ideq that we could create

harmony between two brands that have
m

completely gt wicrya of expreasion,

bt bring theen logether. This way

wié would cre ate clothes beyond our

Imagination,” said Hromichi Ochidl, the

creat ve behind the hip stre etwear brand
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